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This appendix contains materials and website 
screen-shots for the launch of the business 
neighbourhood planning initiative in April 2012.   
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This appendix contains all of the background / 
presentation materials and outputs for the eight 
public workshops held during April and May 
2012: 

- Workshop 1: Evaluating Residential Living in 
CMK  

- Workshop 2: Improving Civic, Social & 
Recreational Facilities 

- Workshop 3: Job Creation – Attracting Office-
Based Businesses & Jobs  

- Workshop 4: Expanding Higher Education & 
Skills  

- Workshop 5: Retail – increasing the 
Competitiveness of Retail Shopping  

- Workshop 6: Tourism – Increasing Leisure & 
Business Tourism 

- Workshop 7: Green Frame & Linkages, 
Accessibility & Movement  

- Workshop 8: Site Specific Opportunities and 
CMK-wide Illustrative Plan  
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Workshop 1:  
Evaluating Residential Living in CMK  
Held on 17th April, 2pm – 4pm  
at Jurys Inn, Midsummer Boulevard  

Attendees 

SUMMARY 

Table One 

Queried the true meaning of Strong 
Communities, it was agreed that small blocks 
spread out across the city e.g. Eaton Mews 
create communities as much as looking at the 
residents as a whole. As smaller communities 
communal facilities are important, good levels of 
maintenance and management and access. 
Vizion has concierge entrance, this is a benefit to 
the residents as it aids a sense of community 
and security (though is achieved through service 
charge). It was felt that the good quality data is 
needed on residential demographics.  

Quantitative data is needed on the current 
residential population. In terms of residential 
density it was felt that a 1,000 plus would be 
acceptable. Ownership – a freehold option 
appears to enable the residents to have a greater 
feel of ownership and power in decision making. 
Pride of place/community is also heightened. 
Quality of the build, landscaping and entrances 
are important as well as the maintenance of the 
surrounding public realm.  

Consideration should be given to residents who 
simply don’t want to be involved in a community. 
CMK was felt to be a desirable place to live. 
Stricter controls and enforcement was felt as an 
area of concern, covenants placed on city 
residents include no washing lines, satellite 
dishes – in some areas these are being ignored 
with no enforcement. How can enforcement be 
managed to maintain the standards? The hub 

with its numerous entrances is more difficult to 
manage.  

Management should be a much earlier 
consideration in the design stage and should 
form part of the performance criteria, its 
importance is currently understated. Recently a 
group of residents have got together to confront 
the landlord on issues – this did bring the 
community together. 

Table 2 

Why live here – the general consensus was the 
convenience of amenities, shops and 
entertainment. Though there is a down side 
being early bin men, how much are we expecting 
the community to deal with is there a tipping 
point. Where residents say city living isn’t ticking 
the boxes. It was felt that city living isn’t for 
families with small children other surrounding 
estates have this offer.  

Core residents in CMK are young professionals 
or older (retirement age). Some family homes 
within the city are currently being used as 
HIMO’s (Houses in Multiple Occupancy), the 
living conditions are squalled and unacceptable. 
The conflict between residential living and 
nightlife was discussed, it was agreed that 
landlords are changing commercial uses due to 
economic conditions where are having a 
negative affect on the residents living above. 
Residential building shouldn’t be restricted to 
Campbell Park but should be spread out across 
the city.  

Name Organisation

Mick Moutrie MK Forum

Ian Jackson Hampton Brook

Rebecca  Kurth CMK Town Counci l

Kay Greenhalgh MKCCM

Leanne  Quainton MKCCM

Carmel  Blyth MKCCM

Carmen Kane Mil ton Keynes  Counci l

Simon Green YMCA

Simon Spavins Broadoak Management

Simon Proctor Knight Frank

Paul  Gri ffi ths Age  UK MK

Peter Gladwin CMK Res ident

Yvonne  Mace CMK Res ident 

John Mace CMK Res ident 

El izabeth Rowel l ‐Tins ley  CMK Res ident

Linda  Inoki CMK Town Counci l

Ken Baker CMK Town Counci l

Workshop 1:  Evaluating Residential Living in CMK (Outputs) 
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One of the attractions of city centre living is 
being part of the hussel and bustle that takes 
place outside your window, new developments 
need to be build on this and not build in isolation 
e.g. flats near staples. Mixing residential and 
commercial business is part of the city centre 
mix. There needs to be a range of living options 
for those wanting to be part of the busy nightlife 
and others wanting a relaxing/quieter 
environment . 

Table 3  

Transient residents are not a negative for the 
city, we do need purpose built housing that is 
low cost with more sympathetic landlords. Older 
residents need to have more choice, they may 
be downsizing but in some cases still want the 
executive feel with high quality building. Some 
buildings don’t have lifts to the penthouse which 
means those over 60years can’t consider the 
housing choice.  

Adding Students to the city centre mix would be 
a welcome addition, though housing for small 
children was felt wouldn’t be a benefit. A 
university campus rather than a school was 
preferred. 5,000 extra dwellings to be built to 
2013 – was welcomed and felt that they should 
be spread across the city rather than clustered 
together.  

Communal areas are intrinsic to the formation of 
communities – though how well used are the 
current facilities, e.g. Vizion roof top garden? The 
city needs a resident doctors surgery along with 
more community space for meetings, centre 
com is 98% full there needs to be other options. 

Conclusion 

How can we help build strong communities in 
the city centre? 
 It was generally agreed that small block 

communities were fair more adapt at 
bringing residents together rather than 
looking at the city as a whole  

 Current communities that have freehold – 
work positively together in taking pride for 
their area  

 Creating strong communal areas.  

Why do people want to live in the city centre 
and Campbell Park? 
 The general consensus was the convenience 

of amenities, shops and entertainment made 
city centre living attractive. Though there is a 
down side being early bin men, how much 
are we expecting the community to deal with 
is there a tipping point. Where residents say 
city living isn’t ticking the boxes  

 It was felt that city living isn’t for families with 
small children other surrounding estates 
have this offer. Core residents in CMK are 
young professionals or older (retirement 
age). 

What types of residential development we 
want to see built? 
 In terms of residential density it was felt that 

a 1,000 plus would be acceptable  

 It was strongly agreed that a university 
campus would be preferable to a local 
school  

 Housing options need to be widened from 
the current offer to include executive homes, 
with consideration for older residents e.g. 
lifts  

 The proposed build of an additional 5,000 
homes was welcomed; attendees felt sites 
across the city should be utilised rather than 
clustering.  
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Workshop 2:  
Improving Civic, Social and Recreational 
Facilities  
Held on 17th April, 4:30pm – 6:30pm  
at Jurys Inn, Midsummer Boulevard 
 

Attendees 
 

 

SUMMARY 

Q: Do we need a civic/social/cultural hub? 
MK is missing a central focal point of activity. 
There is a lack of free, cultural activities and 
facilities that help to animate the city centre. All 
the spaces in CMK are privatised public spaces 
e.g. Queens Court and The Hub.  

City Gardens is a public space but it is enclosed 
and people don’t know where it is - It is not 
made the most of - Should we be making the 
most of what we have got rather than recreating 
something new?  

If an area made vibrant and interesting, people 
will want to go there.  

Greater connectively and synergy is needed 
between areas. CMK is a very large city centre 
spread over a large area. There is not the level of 
vibrancy/vitality to animate the city compared to 
our size. A smaller centralised area would help. 
The city centre doesn’t have enough flexibility 
and makes holding things like performance art 
anywhere difficult. CMK does not ‘flow’ like other 
cities, it is important the destinations are joined 
up.  

The majority of shops are inward facing. If they 
were to change to dual frontage this would make 
a big difference along the boulevards. There is a 
lack of activity on the south side of the shopping 
centre that makes it feel more isolated compared 
to the north where there is more going on and 
better linkages.  

Q: Is it still a good idea to turn Midsummer 
Boulevard to the east of the Midsummer 
Place into an interesting and lively public 
space?  
Generally it was felt it was not necessary to 
pedestrianise or create a large space on 
Midsummer Boulevard, although a central, 
interesting and lively public space somewhere is 
needed. Pedestrianising the whole area would 
cause access and vehicular movement issues. 
Other possible locations would be the area to 
the East of Midsummer Place, opposite the point 
where it is already fairly pedestrianised and the 
car park next the point which causes the gap 
between the food centre and the rest of the 
shopping building – this would improve 
connectivity and link with the rest of the 
infrastructure/surroundings.  

A comment received stated that the history and 
tradition of the city should be adhered to 
therefore the line of the Summer Solstice on 
Midsummer Boulevard should be left untouched.  

The physical attractiveness to the entrance of 
Campbell Park needs to be improved so there is 
increased usage there. The market plays a social 
role in the city centre and the current location 
seems the natural place to keep it but it does 
need money spent to redevelop and enhance, 
making it a more attractive location.  

The city’s infrastructure needs to be retained 
rather than pulled down and built on. The food 
centre is a prime location to redevelop and join 
up with the rest of the city centre, as is the Point 
as it is an iconic building.  

Name Organisation

Tim Skelton MK Forum

Andrew Armes MK Res ident

Robert de  Grey MKCCM

Rebecca  Kurth CMK Town Counci l

Kay Greenhalgh MKCCM

Leanne  Quainton MKCCM

Carmel  Blyth MKCCM

Auzra  Flynn Mi l ton Keynes  Counci l

Carmen Kane Mi l ton Keynes  Counci l

Ji l l  Dewick Mi l ton Keynes  Counci l

Paul  Saunders Mi l ton Keynes  Counci l

Phi l  Smith  Bus iness  Leaders

Briony Serginson The  Parks  Trust

Andy Grout Milton Keynes  Play Association
Lizzie  Bai ls Community Action:MK

Paul  Gri ffi ths Age  UK MK

Lewis  McCann MK Res ident

El i zabeth Rowel l ‐Tins ley  CMK Res ident

Boz Cranfield CMK Res ident

Simon Bound CMK Res ident

Linda  Inoki CMK Town Counci l

Ken Baker CMK Town Counci l

Ia in Mackay CMK Res ident
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Q: What additional recreational and cultural 
facilities are needed in the city centre / 
Campbell Park?  

 A children’s park in Campbell Park;  

 Open air space by the gallery/theatre to 
enable outdoor shows and events;  

 Community facilities e.g. meeting rooms. 
Centrecom is the only venue in CMK and is 
very well used. With the anticipated 5000 
extra homes being built, more facilities like 
this will be needed. The Buszy also has 
community facilities, including meeting 
rooms, workshop space and conference 
facilities regularly used by several 
community groups already.  

 Swimming Pool – on the Wyevale site?  

 Concert Hall/Town Hall that could 
incorporate many different events and 
activities including a dance hall and meeting 
rooms.  

 A civic building on the Point car park that 
could include the public facing functions 
currently held in the Civic Offices.  

It was noted that it is important that we sustain 
the existing facilities already in CMK. Campbell 
Park has an outdoor amphitheatre, so one 
outside the gallery would compete. We need to 
support the offer available not compete with 
others.  

Conclusion 
 
There’s a tension between adapting the city 
centre for growth and retaining what we already 
have. A balance is needed between good/new 
developments but not at the expenses of losing 
the original character of MK. We need to look 
after what we already have.  

It is important to remember that all facilities have 
to be funded. The Council does not have the 
funds so we need to concentrate on what can be 
achieved. Locations like the Point are owned by 
private developers so at some point it will be 
developed. The Shopping Centre is now a major 
landowner in CMK so there is limited control that 
the public have. The public space available 
owned by the Council and HCA is what we can 
work with and where these aspirations are a 
possibility. Uses will change so space has to 
remain flexible.  

We need to be aspirational, pragmatic and 
aware of the possibilities.  
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Workshop 3:  
Job Creation and Inward Investment'  
Held on 25th April, 2pm – 4pm  
at University Centre Milton Keynes, Silbury 
Boulevard 
 

Attendees 
 
 

 
 

Summary of Discussion 

 Who are the houses being build for – jobs 
need to be created for them, clarity is 
needed 

 We need to identify what the opportunities to 
grow are and who is out there 

 Do the major stakeholders – Santander, 
Network Rail encourage and bring 
associated businesses to the area 

 Do we meet the living / lifestyle needs of top 
executives, what is the gap and can it be 
solved 

 The mix of residential/commercial needs to 
be carefully considered and differentiated 

 The requirement for extra capacity exists in 
the development of retail – the employment 
opportunities focus on the transient, part-
time, secondary income family model who 
also use public transport. Family models 
differ dependent on the regional area 

 Inward Investment is key it is the pipeline 
that supports housing stock 

 Consideration needs to be given to home 
based businesses 

 Businesses want to be part of a commercial 
district, residential and retail sit well together 
with little conflict. 

 The Hub has been criticised for meeting 
rooms looking onto residential units. 

 Professional services cluster together within 
districts 

 What is required? What is needed over the 
growth of a business for continued retention 
in the city. What needs to be delivered – 
location is a clear unique selling point. 

 B4.4 should be readdressed looking beyond 
residential uses, creating just residential in 
this area will cause segregation. 

 We need to attract other head offices and 
supply chain organisations 

 We need flexibility to react to companies 
needs there are a significant amount of 
London based businesses are located in 
CMK – these are easy wins 

 Large companies don’t want to locate near 
residential – the overarching framework 
needs to be flexible 

 The available land and flexibility of use is our 
USP, it allows the exploration of options 

 Connectivity, broadband, parking spaces 
(restricts development) are key aspects to 
decision makers. What do we do well – retail 
centres, investors need clarity  

 Marketing MK – logical argument for 
Campbell Park to have commercial 
development, the distance from the Station 
is 10 minutes, which adds to the convincing 
argument that MK isn’t spread out too far  

 Lifestyle perception issues – marketing 
campaigns were focused on this aspect as 
companies looking to move to MK felt that 

Name Organisation

Charles  Macdonald Bidwel ls

Rebecca  Kurth CMK Town Counci l

Kay Greenhalgh MKCCM

Leanne  Quainton MKCCM

Carmel  Blyth MKCCM

Robert de  Grey MKCCM

Phi l  Smith  Bus iness  Leaders

Alan Wheeler  Al l ianz

Jonathan Rawcl i ffe Budworth Hardcastle

Al lan Banks Fed of Smal l  Bus inesses

Robert Hal l thecentre:mk

Ian Jackson Hampton Brook

Paul  Gri ffi ths Age  UK MK
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living in the city wasn’t really an option as 
there was no variety 

 Business units need to be together – create 
a vibrant central area 

 Decisions need to be made based on MK 
needs, what localism needs? 

 Revenues generated by development needs 
to be re-invested here locally, influence how 
in the future what can be reinvested to 
create the CMK we want 

 Campbell Park – doesn’t need to be all 
residential development; South residential 
focus / North commercial focus 

 Car parking – the framework asks that car 
parking is replaced, this will need to be 
fought; land for this use no longer exists so 
the question is whether we maintain car 
parks or say we don’t need as much. 

 Soilcitors/accountants are moving out of 
CMK as clients can’t park, which has driven 
businesses out of CMK. 

 Multi Storey Car Parks (MSCP’s) were 
promised, parking for the future needs to be 
satisfied. 

 Policy for the next 20 years for car parking is 
critical. Short term (10yrs) solution is needed 
to build on inward investment. 

 CIL/S106 – can the surcharge placed on 
developing be ring fenced for car parking 
solutions? consideration is needed as 

developments replace car parking spaces, 
as plots are completed the ability to create 
car parking will lessen. The development 
framework needs to acknowledge this and 
set criteria for how this can be solved 
whether via MSCP’s or alternative. MSCP ‘s 
on the periphery would supply good access. 

 Public transport won’t support the growing 
capacity – in the Centre for Cities Report 
2012 MK was 51st for carbon emissions due 
to the city being car orientated (it is unclear 
of the modelling used by Centre for Cities for 
the report). Attracting business into the 
centre requires parking. We need to accept 
what we are and agree how to communicate 
this alongside green policies. The car is a 
flexible transport solution, political whims 
should not lead decisions that can generate 
positive inward investment. Public transports 
needs greater efficiency, it isn’t currently 
convenient and is underused. 

 Independence and freedom – quality of life 
will it be at the cost of economic 
development 

 There is only a finite amount of land available 
for development, new opportunities will be 
needed – outlooks will have to change. 

 From Saxon Gate to the Central Railway 
Station the focus should be commercial, B4 
needs addressing 

 The plan enables political element to be 
separated out 

 The city requires:  

 An economic driver (previously 
MKDC/CNT/EP/HCA). A body is needed to 
drive it and create vibrancy and confidence  

 Activity with flexibility – our inflexibility will 
leave us lagging behind other growth areas  

 Clarity – of what the 
opportunities/possibilities are?  

 Business preference is led by business need. 

 Local amenities  

 Having the offer to meet needs: car parking, 
retail, leisure and cultural activities  

 Accessibility – employees walking to shops  

 Small stores, independents (viable stock) – 
Lloyds Court create difference and 
alternative offer  

 Internal transport offer – shopper hopper, 
electric bus – connectivity is key!  

 Re-development of the Food Centre  

 Without meeting users needs – 
thecentre:mk, Xscape, Midsummer Place, 
Theatre District, Hub won’t survive  

 Job creation is paramount to the 
sustainability of development in CMK. 

 Our USP = Flexibility, variety, accommodate 
users needs 

 Empty offices: First and second generation 
buildings are now entering the phase of 

Workshop 3:  Job Creation & Inward Investment (Outputs) 



 
 
CMK Alliance Plan 2026: Consultation Statement Appendix 3     45 
 

 

needing redevelopment. An organic process, 
how can it be helped provide flexibility have 
ability to throw out the rules. Allow the 
innovative, different ideas. Redevelopment 
must not undermine commercial value.  
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Workshop 4  
Higher Education & Skills Training  
Held on 25th April, 4.30pm – 6.30pm  
at University Centre Milton Keynes, Silbury 
Boulevard 
 

Attendees 
 

 
 

SUMMARY 
 
University College MK – Partnered with Bedford 
College to open in 2012 – a significant milestone 
for MK. 
 
The idea of a university in the 21st Century. 
‘University’ can mean different things to different 
people.  
 
Background – UCMK realised Milton Keynes’s 
aspirations for higher education. The Open 
University never fulfilled the role for the city as it 
expected it would but the opening of UCMK 
Complimented this. Having a university in a city is 
a status symbol. 
 
What is a university for? 
- High level learning and teaching 
- Research 
- Knowledge exchange 
- Skills development 
- Intellectual capital 
- Social capital 
- Economic capital – research suggests that if 

you multiply the income from student fees by 
2.7, it will give you an idea of the collateral 
spend in an area per annum e.g Bedford 
University over 3 years put in 3billion into the 
economy. 
o Economic development 
o Collateral economic activity – both 

substantial elements to provide a growing 
institution that MK needs. 

 

What shape of a university does MK need? MK 
will firstly ask what shape of graduate is needed 
then design the programmes and provision to suit 
that. This will produce a better result. 
 
A structure for adaption is needed as it is 
unknown what the structure will be in 2020 so 
great flexibility is needed. 
 
‘A Cloud University’ 
The development is a university college will be at 
a high cost to build as well as developing features 
such as a high class library and research 
laboratories. The question of why do this if the 
Open University is nearby that can already 
provide that facility? The same with research labs 
and student accommodation – a service model 
will be looked at where these services can be 
procured. This way is a more cost effective way 
of building an institution.   
 
‘University 2.0’ – redefining the community of 
scholars. 
A great example of this is wiki. People 
interactively learning and also teaching others. A 
dynamic relationship between the faculty and 
scholars – a balance between physically and 
virtually. The syllabus will be looked at as 
frameworks and scholars have more input over 
what they want/need to learn and syllabuses built 
around that. Academics and business people can 
walk alongside being a mentor harnessing youth.  
 
Knowledge economy in MK will be a major driver. 
MK came 5th out of 36 cities for knowledge 

Name Organisation

Keith Straughan UCMK

Phi l  Smith  MK Bus iness  Leaders

Rebecca  Kurth CMK Town Counci l

Kay Greenhalgh MKCCM

Leanne  Quainton MKCCM

Carmel  Blyth MKCCM

Robert de  Grey MKCCM

Carolyn Jardine   Jardine  Michelson PR

Ian Revel l YMCA

Clare  Walton Community Action MK

Ruth Stone Community Action MK

Stewart Jones Age  MK

Ia in Smith MK Col lege

Steve  Shaw q2 archi tects

Ian Jackson Hampton Brook

Kirs tin McIntosh Low Carbon Ski l l s  Consul ting

Henk Van Aswegan City Centre  Centre

Mark Wathen MK Res ident

Jonathan Rawcl i ffe Budworth Hardcastle
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intensive jobs in the 2012 Centre for Cities Report 
although we don’t really know why! 
 
Objectives for a university college: 
- Contribute to economic development 
- Support the knowledge economy 
- Stimulate innovation 
- Consolidate the university present in MK. 
 
Assumptions being made: 
- A non traditional uni campus is key 
- Enterprise and academic should be deeply 

embedded 
- Be a creative and stimulating environment 
- Symbolise MK’s commitment to knowledge 

intensive business, 
- Integration with MK’s community/cultural 

offer 
- A CMK site is essential for the next phase. 
 
Potential sites have been discussed with the B4 
site (not including B4.4 to be developed by 
Barrett’s) as an ideal location. Integration of a 
hotel and conference space could surround a big 
auditorium. Mixed uses of university facilities with 
other commercial space embedded around it. It 
has to be made flexible therefore will be more 
fundable and will show people coming into the 
city from the station, that MK is open for 
business.  
 
To release aspirations of Milton Keynes an 
international City, a high quality university is key. 
 

Comments: 
 
What is the difference between the University 
College and the OU? 
KS – The University College will have a physical 
presence, the OU hasn’t. Modern technology will 
be utilised so instead of having to build large 
lecture theatres, seminar groups and small group 
teaching will be held instead. It will be done in 
partnership with the OU. Currently they have 
difficulty in offering teaching experience to those 
needing it so the university college will use these 
people as lecturers, demonstrating a working 
partnership. It will do the same with local 
corporates.  
 
Franchise Model – University of Bedford has 
good international awards and capital can be 
built on through this.  
 
This is a mindset change. The Canadian model of 
higher learning asks students what they want to 
know in the outset and the curriculum is built 
around that. How will this validates?  
KS – There are big challenges ahead. There is the 
appetite for this and the University College can 
experiment and large corporates have also 
shown an interest. There will need to have 
traditional measures to it in the outset however to 
fund the proposals so will have to be carried out 
in piecemeal.  
 
How do you move forward with this idea and be 
clear of the dilemmas of scholar’s vs consumers?  

How do you strike a balance and show this to 
investors as it is not clear cut.   
KS – There are substantial challenges. The 
University College will take the traditional model 
and overlaying an experimental framework over 
the top will be a controlled process and 
mitigating risks. 
 
Who will own it? The OU was not a city 
institution.  
A High Education Trust will be established which 
will be an MK Trust. It will hold the vision for MK 
as to whey uni we want to create. It will be co-
funded. There is more work to do as it is not 
formed yet.  
 
Vocational training linked with the business 
sector in MK. Find out what business needs are 
to design curriculums around, therefore boosting.  
 
The University Centre will be competing over 
many other long established universities – what 
will make students choose here over anywhere 
else?  
KS – Due to the higher student fees, studying 
locally will be much higher than it has ever been 
and there is the demand in MK to do so. If the 
offer is good in MK for a good student experience 
enabling them to study locally it will work. 
 
The guarantee of employment is important for 
those local links to be provided. The challenge 
will be finding work afterwards, and you can’t 
have this guarantee in this climate. 
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What is the difference in student experience? 
Number one will be that the higher education is 
transformative and high quality. Seeing students 
as consumers making them feel part of a 
university. 
 
How do we attract students to the uni and make 
it unique/ Should it lead in some way i.e. for ICT? 
Low Carbon? What will bring people here? 
KS – People won’t apply to a new institution, it 
will have to gather a reputation first. Its needs 
traction for an academic process e.g. logistics. 
The short term it could attract overseas students 
through Bedford. It needs to become a place for 
people to want to go to. That is why the idea of 
the cloud is a clever way of delivering a institution 
at a lesser costs.  
 
Cranfield have housed Redbull and Vauxhall 
although they don’t have automotive as a 
speciality. Is this something MK can build on? 
KS – It does need to retain the ambition but 
needs a clear focus. If students are paying £9,000 
to go to university, they want to get it right. It will 
have no credibility for a while so does need a 
focus. The student experience is vital.  
 
The fee based situation will become the norm 
soon enough and won’t be an issue 
KS – It will be fine once weathered but we just 
have to be careful in the short term Concentrate 
on part time stuff and CPD’s. 
 
MK has plenty of schools in MK, if you sow the 
seed early in schools it could be enhanced on 
higher education and could have a captive 
audience. A continuum through educations.  

KS – They are working closely with MK College 
and there is a possibility of sharing facilities and 
are already linking with primary schools to 
encourage visits to the university at an early age. 
How to interplay facilities and linking the 
curriculum to join up the progression offer.    
 
What does the city centre bring to the uni? 
The whole uni may not be delivered in CMK 
longer term but the next phase does need to be 
in CMK. Having UCMK here has brought a level 
of interaction to the city. Other uni’s that are 
based in city centres bring the biggest economic 
contribution.  
There is the opportunity to leverage other 
projects in the city centre e.g. the refurbing of old 
building stock for the next phase will make the 
city vibrant. 
 
The University College should start at the Masters 
and PHD end and build down rather than the 
bottom end up. 
KS – That will be the focus although a balance 
will be needed of the appetite for a university 
while recognising the masters courses. It will 
have to be done from both ends. 
 
Who are the partners and how will this be 
delivered? 
KS – There is a model around the delivery for 
phase 1 with key academic partners. Other 
commercial companies including BT, Eon and 
Dell are also interested. Until there is an entity it is 
hard to pitch – foundations are needed first. 
 
This is a huge challenge and the city has got to 
find a way to support6 and use the assets the city 

has to generate this infrastructure. It will have to 
involve developer partnership to generate value. 
Land and S106 can be channelled into the trust 
which is a similar model that was used for the 
Theatre.  
 
Is the funding there? 
The framework is the delivery of the first phase is 
coming together. MK Council has confirmed a 
S106 contribution and Bedford University will 
match it. No one is anticipating any hurdles.  
Assumption has been made that CMK is the initial 
location although Bletchley Park has also shown 
an interest.  
 
IR – it is important it does not go to Bletchley 
Park or anywhere else that might kill an area. The 
cost of the stadium on Bletchley was not 
understood. It should be in the city centre. 
 
RdG – A prominent visible site is needed - the B4 
location is the best place to start. 
 
A new faculty will be created that will bring in the 
right people for the Agenda. As it will be part of 
Bedford College, degrees will be validated by 
them but be branded MK. There will be a number 
of universities that will be lost in this economic 
climate so MK needs to build a strong base so 
when the landscape changes (and if) it can 
change to an individual institution.  
 
UCMK has 170 students currently and a few 
hundred extra in higher education so is very small 
compared with other universities. It is hoped to 
have 1,000 under graduates within 3 years. 
PHD’s are not anticipated to grow as quickly.   
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Workshop 5:  
Retail - Increasing the competitiveness of 
retail in CMK  
Held on 1st May, 2pm – 4pm at Acorn House, 
Midsummer Boulevard  
 
Attendees 
 

SUMMARY 
 
 Central Milton Keynes has to cater for 3 

bands of users; it has a local role for the 
MK9 residents and businesses; as a town 
centre to the whole borough plus as a 
regional city centre.  

 thecentre:mk 10 years ago was the main 
attraction to the city centre. There is a worry 
that competition is increasing and our 
competitors all have plans in the pipeline 
improving their competitive edge making 
them more desirables places to visit - MK 
needs to keep up.  

 The look and feel of the shopping centre is 
getting tired. This needs to be made good 
and built on to keep up with the offer 
elsewhere.  

 Aspirations are high to retain/reprove the 
quality of environment.  

 There is a need for a new flagship project 
e.g. The Point, Theatre. MK always used to 
thrive on the next big thing!  

 The key driver is the location of where retail 
should go, that will benefit existing areas, 
whether it is in the city centre or out of town. 
MKC have recently carried out a retail study 
on this although no formal decision has been 
made yet.  

 It may not have to be about expansion and 
quantum of sq footage it’s about getting the 
offer right. It needs the high street stores but 
also the aspirational big anchors and higher 

end produce as well as the smaller 
independents. The mix has to be right.  

 The quantity of retail may not need 
expanding now but as the population 
increases, the capacity will have to meet the 
demand of new growth. Sites need to be 
identified to allow for this future expansion.  

 MK can’t now market itself on its newness – 
Westfield Stratford is now the place to go.  

 Consumers want everything in one place; we 
need to be more than just retail. A regional 
offer should include a holistic view overall - 
shopping, eating and leisure.  

 There were plans that were later scraped 
around redeveloping the area by the point to 
become a new quarter of small ‘lanes’ and 
‘outdoor street scapes’, much like the 
development at Bath. This would add a new 
dimension to shopping in CMK.  

 Old building stock can be used and 
reinvented into something else to meet 
current trends.  

 Are thecentre:mk and Midsummer Place 
suitable buildings/structures to be able to 
provide larger/desirable units for new 
retailers?  

Name Organisation

Robert de  Grey MKCCM

Graham Anderson MK Res ident (Faci l i tator)

Rebecca  Kurth CMK Town Counci l

Kay Greenhalgh MKCCM

Leanne  Quainton MKCCM

Carmel  Blyth MKCCM

Andy Thomas CMK Town Counci l

Nick Fenwick Mi l ton Keynes  Counci l

Ken Baker CMK Town Counci l

Chris  Brookes Start Up Research

Jo Dennis ‐Jones Drivers  Jonas  Del iottes

Simon Spavins Broadoak Management

Louise  Michie Xscape

Mark Lacey TVP

John Keane Chairman of Highways

Andy Jones Magenta  7

Ian Revel l YMCA

Amanda  Balson Turley Associates

Jon Weymouth Prupim

Col in Fox MK Chamber

Carol  Barrac MK Forum

Lewis  McCann MK Res ident

Paul  Gri ffi ths Age  UK MK
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 CMK is not a high street nor has the right 
environment to be one. People go to Stony 
Stratford and Bletchley for this. CMK could 
have areas at the Station and Campbell Park 
that could cater for the local community with 
more smaller, local stores and amenities 
leaving the ‘retail core’ for the big stores to 
cater for the regional offer.  

 Midsummer Boulevard, connecting the Point 
to the food centre should be looked at and 
the transitions from Xscape to John Lewis. A 
coherent approach that is well managed is 
needed across these spaces to become the 
true city centre.  

 If there was a diversity of ownership this 
would attract smaller independent outlets. 
Could HCA land be sub divided and sold as 
individual investments? Queries over 
whether it is commercially viable to attract 
independent retailers and restaurants? 
Another option would be for Land Trusts to 
develop buildings itself.  

 The Station is likely to become an interesting 
area when Network Rail opens. People are 
already using that area for more than just 
getting a train.  

 CMK should not be intimidated by the MK1 
development (Stadium:MK), the decision has 
been made. We need to accept this and 
build on our strengths.  

 The way consumers shop is changing. John 
Lewis are now offering a collection service in 
store and Network Rail have incorporated 

into their building a post office room to aid 
easy collections.  

 The quality of public realm is important and 
maintenance is needed urgently.  

 Our ‘out of town’ retails parks are 5-10 
minutes away – is this a positive or negative? 
CMK does suffer from ‘leakage’ to Kingston 
and Wolverton.  

 A commercially viable model is needed to 
attract investors along with top end stores. 
Planning procedures have to be clearer and 
transparent to enable investors to 
understand clearly what is required.  

 Benchmarks to look at: Bristol; Westfield; 
Liverpool; Bath.  
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Workshop 6:  
Tourism – Increasing Leisure & Business 
Tourism 
Held on 01st May, 4:30pm – 6pm at Acorn 
House, Silbury Boulevard 
 
Attendees 
 
 
 
 
 
 
 
 
 

Summary of discussion 

 Within the context of CMK defining 
tourism/tourist isn’t easy 

 To encourage more business visitors the city 
needs a high quality conference centre, 
linked to dedicated parking; embrace new 
technology to create a centre with a different 
approach virtual aspects as well as 
continuing with a unique physical design 
coupled with high end hotel offer. 

 Business visitors aren’t currently looked 
after. There are parking issues and the 
unpleasant walk from the Station does not 
encourage a positive first impression 

 When will the conference centre become a 
reality – this has been spoken about for the 
past 10 years 

 Strategy needed to enable consistent / high 
level customer care 

 Leisure activity needs to build on the 
International Festival and the wider audience 
– collective offer culture, food, retail and art. 

 Tourists come to CMK to do activities rather 
than see things – what is our niche, 
snowboarding/skateboarding etc. 

 First impressions do matter – visitors / 
tourists are not welcomed into the city as 
they arrive either at the station or via car 

 CMK links to and includes greater MK – we 
need to positively promote the diverse offer 
heritage, shopping, leisure 

 Signage is key from M1 through to the city 
itself 

 A tourist information centre is needed – a 
physical presence. Discover MK facilitated 
this with Arriva and Heritage being in one 
place but due to funding this couldn’t be 
continued in this form. MKC need to be 
lobbied. 

 Tourism framework – build and create 
connectivity between sectors from small to 
large, identify how to achieve the next level 
of aspiration, agree priorities. Will require 
political and business support.  

 The CMK Plan needs to enable inter-
relatability between leisure, tourism and 
planning – time is needed to identify how 
these all link together 

 Electronic media – enable information to be 
sent to smart phones e.g. remote parking - 
select the area you want, ask the 
visitor/tourist who is with them family with 
children, single etc then link to appropriate 
event/activity information 

 Campbell Park is an underused asset – build 
across Marlborough Gate to create more 
visible and inviting gateway 

 Dedicated tourist directory – identifying 
locations and events all in one place  

 It is MKC’s responsibility for promoting the 
city and wider MK but requires a dedicated 
resource and ring-fenced budget. The CMK 
Plan can support and evidence the need 

Name Organisation

Clare  Walton Community Action:MK

Col in Fox MK Chamber of Commerce

Rebecca  Kurth CMK Town Counci l

Kay Greenhalgh MKCCM

Leanne  Quainton MKCCM

Carmel  Blyth MKCCM

Robert de  Grey MKCCM

Lucy Bedford Mil ton Keynes  Counci l

Shane  Downer Mil ton Keynes  Counci l

Carmen Kane Mil ton Keynes  Counci l

Andy Thomas CMK Town Counci l

Ken Baker CMK Town Counci l

Linda  Inoki CMK Town Counci l

Phi l  Smith  Bus iness  Leaders

Jackie  Inskipp Destination MK

Robert Hal l thecentre:mk

Lizze  Bai les Community Action:MK

Henk Van Aswegan City Centre  Centre

Sara  Mil l s Theatre  District

Andy Jones Magenta  7

Gordon Adams Alternative  Futures

Ruth Stone Community Action:MK

Katharine  Sorenson MK Gal lery

Paul  Gri ffi ths Age  UK MK
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 Promotional agent – a single ambassador 
that promotes MK and how it has been used 
by others e.g. several films used location -
Superman, Fourth Protocol, Johnny English. 
Promotion of the city in the 70’s was 
successful let us use this model as it 
worked. We need to promote ourselves 
further afield e.g. international airports etc. 
Foreign visitors come here to look at the 
public art, architecture – build on this and 
make the experience a memorable one 

 A strategic framework is needed for the 
visitor/tourist economy, not merely a 
planning document but aspirational across 
all sectors cascading to the planning, 
making proposals. 

 Link to other new ventures – Centre Parcs, 
key opportunity to link to overall promotion 
across the area. Working with and to the 
benefit of all businesses. 

 Aspirations vs delivery – needs funding we 
need to be realistic of what is achievable 
now, looking at how the most aspirational 
ideas can be achieved going forward to 
2024.  

 Thinking big has always been the MK moto – 
we need to re-ignite this. 

 Visitors and tourists are all guests – ensure 
the level of service encountered is the same, 
everyone should have an equal experience 
ensuring positive perceptions 

 Look to how the plan can lobby MKC/HCA 
to achieve the overall aspirations.  
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Workshop 7:  
Green Frame & Linkages, Accessibility & 
Movement  
09th May, 3pm – 6pm held at Acorn House, 
Midsummer Boulevard  
 

Attendees 
 
 

SUMMARY 
 Pedestrian movement 

Different types of pedestrian movement are: 
Workers – know where they are going, until 
they go somewhere new Visitors arriving by 
public transport Visitors arriving by car 
Pedestrians going from one venue /location 
to another within CMK Everyone becomes a 
pedestrian at some point  

Issues 
 

 Disconnects – you follow a pedestrian route 
and regularly come to a blockage, e.g.:  

 underpasses that lead to centre of 
reservations  

 Footpaths that are suddenly blocked by car 
parks and raised landscaped beds  

 The Station pedestrian route leads to the 
middle of Elder Gate  

 Lack of ‘seeing’ where you want to go – i.e. 
once in underpasses not sure where you are  

 Length of distances along car parks and 
non-active frontages  

 Hostile environment for many 
pedestrians/cyclists  

Solution 
 Make Midsummer Boulevard a pedestrian 

priority area / not completely pedestrianised 
though  

 24-hour access to thecentre:mk is a must  

Name Organisation

Ian Revel l YMCA

Rebecca  Kurth CMK Town Counci l

Kay Greenhalgh MKCCM

Carmel  Blyth MKCCM

Robert de  grey MKCCM

Stuart Turner MK Forum

Andy Thomas CMK Al l iance

Ken Baker CMK Al l iance

Alan Francis MK Res ident

Mark Haynes Mi l ton Keynes  Counci l

Cec Tal lack Miton Keynes  Counci l

Linda  Inoki CMK Res ident

Phi l  Bowsher The  Parks  Trust

Robert Hal l thecentre:mk

Lizze  Bai les Community Action:MK

Emma  Stace Conniburrow Chi ldrens  Centre

Rebecca  Mckinney Live

Alan Senior Urban Eden

Richard Simmonds Waterman Transport & Develop

Cl ive  Faine Abbeygate  Developments

Jo Dennis ‐Jones Drivers  Jonas  Del iottes

David McMurtary Vectos

Alan Nettleton ITP

Graham Mabbutt B&MK Waterway Trust

Phi l ip Ashbourn MK Res ident

George  Harlock MK Res ident
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 Overall we must create safe/welcoming and 
attractive pedestrian routes across and 
through CMK  

 
Linkages 
 Lack of robust data on non car modes  

 Existing links not very attractive, bridges 
quite exposed  

 Footpath between Campbell Park and 
Theatre needs to be understood and 
enhanced  

 Improving links is a priority but not the most 
important factor  

 Public transport that delivers you inside 
shopping centres  

 Consider ‘gateway’ developments within the 
green corridors to improve perceived 
safety/security. Also could provide a funding 
mechanism for improvement  

 Currently Campbell Park only has 
intermittent attractions to draw people from 
CMK. Need to widen the attractiveness of 
the park on the back of further development 
on the flanks of Campbell Park. It is a 
missing a high quality play park.  

 Xscape / Avebury Boulevard / Food Centre – 
need better connectivity with pedestrian 
friendly access  

 We need to ensure that quality/character of 
areas vs there original intention/purpose is 
balanced, so that we enhance rather than 
remove or change.  

Public Transport 
 Over the next 15 years the most flexible and 

deliverable solution for public transport 
would be bus based  

 It was agreed that Silbury / Avebury 
Boulevard should be used as the primary 
bus routes in the city  

 Personalised Rapid Transport (PRT) may be 
an option to enhance access but depends 
on emergence of reliable and affordable 
technology  

 Park & Ride – not used by the locals, maybe 
a smaller inner city service would be more 
successful  

 We need to remember that Milton Keynes 
was built for the car  

 Perimeter parking needs to consider the 
older generation and their access needs  

 Electric transport system should be 
investigated  

Green Frame 
 Presentation included the idea of how the 

bridges linking the centre to the 
neighbouring estates could be turned into 

accessible roads – this was supported by 
attendees to replace some of the bridges.  

 Current green frame creates a barrier, 
breaking the linkage from the centre to the 
neighbouring estates.  

 A linear park could run around CMK  

 Service level car parking is unsightly  

 Purple bays are underpriced, we will never 
move positively towards public transport 
patronage when parking your car is easy  

 Aspects CMK should draw on: covered 
shopping centre (colonnades, Porte 
cocheres) huge advantage should be 
maintained; Accessibility  

 The green frame is a gateway rather than a 
boarder but needs to encourage and allow 
pedestrian flow  

 Aspects that should stick to the rule:  

 Retain green frame, change some bridges to 
allow vehicles  

 Remove barriers  

 Each estate should have a centralised green 
focus  

 B4 – replicate the high quality/user friendly 
underpass approach undertaken in the 
Abbeygate Development linking Sainsburys 
to Oldbrook  
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Cycling 
 Cycle Route 51 takes cyclists into the city 

centre – this is huge advantage and should 
be built upon by creating a clearer distinction 
through the city from Campbell Park to the 
Station  

 Educate cyclist/pedestrian users – rights of 
way  

 Create better changing facilities for cyclists - 
more high quality facilities; future 
developments to ensure changing facilities 
are incorporated.  

 Use Midsummer Boulevard as the main 
cyclist/pedestrian route  

 Improved signage in the city  

 Use Avebury and Silbury Boulevard for 
public transport  

 Could the old public toilets be converted to 
changing facility?  

 Cycle Hire from the Station similar to 
Barclays sponsorship in London?  

 
General comments 

 If designing a city centre with retail & Leisure 
as the central part you wouldn’t place at 
grade parking in the middle.  

 Why not build/develop right up to Saxon 
Gate between Midsummer & Avebury as 
already done by thecentre:mk  

 On several occasions the building of Multi 
Storey Car Park’s at perimeters has been 

raised as the solution – but no solutions for 
funding to build them or what model to 
manage them was found  

 Don’t build e.g. B4.4 on the green frame as 
those areas are major routes/ring roads of 
the future  

 Need a modern interchange facility right 
in/near the central retail offer  

 Marlborough Gate seen as a problem as 
single carriageway and restricts traffic  

 Building over the V8 Marlborough Street – 
i.e. create a tunnel below the new road and 
make Marlborough Gate a substantial 
route/grid road equivalent  

 Grid roads and infrastructure should be 
sacrosanct, maintained to a high level  

 Hub development encroached on the green 
frame, it is key that B4 and future 
developments are not allowed i.e. buildings 
not up to the street  

 Green ramparts are part of the city 
infrastructure  

 Central reservations should be animated i.e. 
markets, parking, café  

 Glamorise maintenance  

 Don’t change natural access routes e.g. 
underpasses, though different approaches 
should not be discounted  

 Connectivity within the centre is good, don’t 
close off or restrict these areas through 
development  
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Workshop 8:  
Site-specific: CMK Wide Illustrated Plan & 
Implications  
Wednesday 23 May, 3:00pm – 6:00pm, 
 Acorn House Conference Suite 

Attendees 

 
David Lock Presentation:   

Leicester is an established city that is roughly the 
same size as Milton Keynes. The features that it 
has that MK doesn’t are: 
 Cathedral 
 2 main shopping centres, a smaller shopping 

centre, Leicester Lanes (high end and 
independent retailers), Leicester Market 
(largest covered outdoor market in Europe) 
that sells meat and fish and in the Summer 
holds cultural festivals 

 Market Corner – a dynamic, appealing area 
with cafes, bars and a programme of events 

 The Golden Mile – longest strip of Indian 
restaurants and shops in Europe 

 A number of main office headquarters 
 Registry Office 
 Botanic Garden 
 Hindu Temple, Mosque, Synagogue 
 Bus Station 
 University 
 National Space Centre 
 Several Galleries and Performance Art 

Centres 
 Museum 
 Music Venues, bars, restaurants 
 TV and radio studios 
 Public town/city square – where would MK 

use for a rally/speech that attracts over 
100,000 people? 

 
 
 

SUMMARY 
 
1. How much development? 
 More sites need to be reserved for non 

commercial uses or it will not happen. 
 High buildings are acceptable as long as 

they have enough architectural merit and 
articulation.  Quality of design is key.  

 Buildings should not be built internally facing 
like the Hub, public realm needs to be active 
on street frontages for dual activity to 
animate the streets.  

 It was thought there was enough office 
provision in the proposals. 

 Underground car parking is key to make the 
centre work 

 
2. Are land uses in the right place? 
 University: 
 There were mixed views on the location of 

the university, some felt it would be better 
placed in Campbell Park, not B4. This would 
help invigorate the cultural quarter and draw 
more people into the park. Another comment 
was that the land value of Campbell Park 
would mean it is not viable to be located 
there and that B4 was the best location due 
to its proximity to the station and the retail 
and leisure offer.  

 Campbell Park:  
 Most thought that it should not be solely 

housing but could also contain businesses 
and leisure based facilities to stimulate more 
activities in the park.  

 The auditorium should be located in the park 
so it is close to the cultural offer at the 
Theatre. 

Name Organisation

Liz Gifford MK Res ident (Faci l i tator)

Robert de  Grey MKCCM

David Lock David Lock Associates

Rebecca  Kurth CMK Town Counci l

Kay Greenhalgh MKCCM

Leanne  Quainton MKCCM

Carmel  Blyth MKCCM

Carmen Kane Mil ton Keynes  Counci l

Linda  Inoki CMK Town Counci l

Jenni  Ferrans Mil ton Keynes  Counci l

Robert Exon Mil ton Keynes  Counci l  ‐ Cabinet

Cec Tal lack Mil ton Keynes  Counci l

Jonathan Rawcl i ffe Budworth Hardcastle

Joanne  Dennis Jones Drivers  Jonas  Del iottes

Stuart Turner MK Forum

Ross  Lea l RLA Planning

Alan Senior Urban Eden

Jon Weymouth Prupim

Phi l ip Ashbourn MK Res ident

Amanda  Balson Turley Associates

Ian Revel l YMCA

Ian Jackson Hampton Brook

Phi l  Bowsher The  Parks  Trust

Steve  Rice Davis  Langdon

Katharine  Sorenson MK Gal lery

Lewis  D McCann MK Forum

Kathleen McCann MK Forum
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Retail:  
 Differing views on whether retail should be 

concentrated in one area or spread across 
the city centre. All needs to be activated to 
create better integration between the 
locations and create interesting street 
scenes at street level.  

Residential: 
 Housing over the bridges of grid roads was 

felt not appealing, similarly residential 
located near the Station and A5 as too noisy 
and isolated. 

 B4 is a prime development site due to the 
location and availability; it should not be 
designated for housing. Office headquarters 
should be encouraged. 

 Housing in CMK is scattered, needs to link 
up. 

 
3. Should all developments have a mix of 

uses? 
 Mixed use is essential to keep the city 

vibrant but needs to be flexible. When 
appropriate, mixed use should be 
encouraged if the demand is there but not 
necessarily over all developments. 

 It was agreed that the night-time offer and 
residential doesn’t work with the obvious 
noise issues but is a matter of choice as 
some people do like to live in busy districts 

 Galleries, Theatres, ‘cafe culture’ work well 
clustered together 

 Offices can create islands e.g. Network Rail 
has cafes and shops incorporated into the 

development but this results in isolation and 
not integrating with the rest of the city 
centre. 

 Offices and small retail unit’s work well 
together as do retail and entertainment.  

 Cafes on the ground floor and offices above 
would create more activity. 

 Integration is vital. 
 
4. Should areas be zoned for preferred land 

uses? 
 Yes areas should be reserved to gives 

investors confidence and certainty with what 
they can work with, although it all depends 
on what the market dictates.  It is not viable 
to deliver everything now, but if the plan 
states that over a period of time x amount of 
retail/housing can be delivered then it is 
achievable.  

 Retail is changing. When people come 
shopping they now expect to also be able to 
eat, drink, visit the cinema etc so retail and 
leisure need to be integrated to create the 
whole experience. 

  Zoning does offer security but must mix and 
blend uses as well. Uses need to be knitted 
together and remain flexible. 

 When building the Pinnacle, 12-18 months 
was lost in talking and planning what was 
allowed to be built and where. In that time 
the market changed completely resulting in 
space still being available in the building. 
Having clear guidelines and processes to 
deliver projects is critical.  

 Zoning could be done around density rather 
than activity? 

 There were mixed thoughts over zoning the 
cultural offer around the Theatre. Should it 
be decentralised or for convenience make it 
a cultural quarter? Is there the space around 
the Theatre to expand? 

 There already is an inner business quarter 
but better links are needed from the Station 
to the shopping centre that could be lined 
with cafes/markets to make passing through 
it more enjoyable. 

 Midsummer Boulevard East needs to have 
cultural, residential and leisure for greater 
integration. 

5. Additional regional city 
uses/roles/functions? 

 A regional city needs a residential university 
and everything that it brings with it. Distance 
learning brings limitations.  

 More upmarket retail. Retail is vital to bring 
revenue into the city. To get the higher end 
stores, larger units are needed, that then 
leaves the smaller ones for possible 
independent outlets. There are issues 
around the high rents – even the big stores 
are going under. 

 There was a view to increase footfall, parking 
should be made free again. 

 Must achieve greater diversity – both 
retail/commercial facilities with community 
facilities spread through CMK to benefit 
everyone. 
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 There is a need for a principle cross city 
public transport spine, linking the Coachway 
to the railway. 

 CMK needs a regional city level of public 
facilities. 

 Having a Crown Court brings a whole new 
culture of solicitors and chambers with it. 

 Medical Centre 
 Are there examples of other cities that have 

combined sport and technology (and 
possibly retail) as their USP? It also implies 
attracting a tipping point of career 
opportunities for sports and technology 
professionals. 

 There are no good bars in CMK, just chains. 
Greater choice is needed for all age ranges. 

 
General Comments: 
 Issues with the Core Strategy – it’s not 

Localism if our hands are already tied. How 
will this plan tie in with the Local Plan when 
that is revised in a few months? 

 Milton Keynes USP was that it was modern, 
new and planned. Development needs to 
build on being modern and unique again first 
which will then be catalyst for everything 
else. 

 CMK is missing spontaneous economic 
activity. 

 There is an issue of public and private land. 
Services are on the boulevards whilst 
activities are taking place on the inside 
private land making streets become 
unanimated – a balance is needed. Lively 
activities should be held on the streets not in 
insular areas. 

 Maintenance of existing infrastructure should 
take precedence over new developments 

 Emphasis is needed on community facilities 
 There is a tension between whether to 

concentrate the offer in one area for 
convenience or to disperse across the centre 
to create more life elsewhere. It needs both 
but it must have connectivity.  

 Good maintenance to infrastructure and 
public realm is essential 
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